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 Social Media: Personal & Business
 Legalities
 Differences & commonalities

 Social Media Channels
 Intended Objective
 YOUR Objective

 Getting it all done
 Dos and Don’ts 
 Resources 
 Networking

Social Brands & Resolutions
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 Twitter
 Facebook
 Instagram
 LinkedIn

Know the channels

What do others expect? 

What is your objective?

 Pinterest
 Google+
 Snapchat
 YouTube
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A higher standard of care for 

truth & accuracy

When employees participate 
in social media on behalf of their 
employer, they subject the company 
to the same risks as a newspaper or 

individual, but with less protection.”

Source: ComputerWorld, Atty Tom Bell, “Opinion: It may be social, but it's still media”
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http://www.computerworld.com/article/2526397/it-management/opinion--it-may-be-social--but-it-s-still-media.html
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Resolution 1 Stay on the right side 

of the law & the brand
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Copyright-aware

“In the 
digital online 
environment, 
wholesale copying 
can be unfair, 
even if no money 
changes hands.” 

Source: cyberlawcentre.org/unlocking-
ip/blog/uploaded_images/XmasBlob-
749568.gif

Source: centerforsocialmedia.org/fair-use/related-
materials/codes/code-best-practices-fair-use-
online-video#common
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To mitigate these risks, companies 
need to prepare their employees: 

A social media policy.

Such policies are about 

 Labor law, 

 Advertising, marketing, PR, 

 Product liability & other activities 

that carry legal implications.”

Source: ComputerWorld, Atty Tom Bell, “Opinion: It may be social, but it's still media”
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Whether 

posting 

for 

your or 

another 

brand

Source: https://upload.wikimedia.org/wikipedia/commons/0/0b/AllYourDataAreBelongToUS.png

Resolution 2
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What 

is 

he 

doing?
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Resolution 3 Think before the post   
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Resolution 4

Tidying:

Never 

too early 

nor 

too late

Source: 
www.flickr.com/photos/memebinge/149
17981063
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Business posts & updates
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Credit: Syndacast

Resolution 5 Think visually

Source: 
blog.hubspot.com/marketing/visual-

content-marketing-strategy
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What 

is 

(s)he 

doing?



Hootsuite

Tweepi

Tail Wind

Google Trends

AnglesAndInsights

Resolution 6 Save time
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Source: http://www.cyberlawcentre.org/unlocking-ip/blog/cat_sword.jpg
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Resolution 7 Ensure & Insure

Insurance companies are well aware 
of this exposure & have developed 
innovative products to assist. 

Professional, Communications, 
Data Privacy & Media Liability 
policies – as endorsements or 

Stand-alone products.”

Source: Parker, Smitth Feek psfinc.com/press/social-medias-dirty-little-liability-secret-for-employers
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Source: cheezburger.com/8587577600

Resolution 8  Resonate
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Resolution 9 Network time
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#Don’tRely

on

#social

#Real

relationships

happen live
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Resolution 10  Grow & learn then
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Happy to help

Mind Your Social Brand

Legalities, Personas, Tips & Tricks
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